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This guide has been provided as a service to you, our valued 
retailer. In the pages that follow, you will find general best 
practices for YouTube.
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What are we trying to do?
Increase bulb sales across the U.S. and Canada. Tweeting, posting, 
pinning and blogging about flower bulbs and the Dig.Drop.Done 
campaign, can help increase engagement with your customers, spread 
the campaign’s overall message and augment YOUR sales.

Who are we talking to?
Generation X, Y and Boomer females throughout the U.S. and Canada.

What overall tone should we utilize?
Fun  Informative
Warm  Energetic
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YouTube: the web’s go-to video 
database and search engine that will 
distribute the campaign’s video 
content.
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Best Practices: YouTube
Operating Your Channel

Remember: Success on YouTube is about quality content. Videos do not have to be expensive or polished to be 
appealing—in fact, the opposite is often true. Rather than focusing on production value, consider your customers and 
try to create content that is interesting, useful or funny to engage viewers. Avoid filling your videos with blatant 
advertising or sales gimmicks—those are for another time and place.

YouTube is one of the largest search engines in the world. When titling your videos and writing their summaries, 
consider how viewers will locate them. What keywords are most relevant? How can you explain the content clearly and 
concisely? Remember to provide links back to your store’s website or other social profiles so your customers can 
continue their experience if they like.
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Best Practices: YouTube

Operating Your Channel

Formatting is important to what videos you can upload and how well they will present through the YouTube 
interface.

YouTube accepts video files from most digital cameras, camcorders, and cell phones in the .WMV, .AVI, .MOV 
and .MPG file formats. The videos must be less than 100MB in size and less than 10 minutes in length. Longer 
videos, such as full-length presentations or instructions, should be broken into multiple files to make them 
easy to upload, view and share.

For the best presentation quality, YouTube recommends MPEG4 (Divx, Xvid) format, 320×240 resolution, 
good quality MP3 audio and 30 frames per second.
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Best Practices: YouTube
Operating Your Channel

Users find videos through YouTube’s tagging system. When uploading videos, you can assign single word tags to each 
video to help categorize the content. YouTube will then use these tags to group related videos for search results.

Think carefully about the tags you assign to your videos. They should be logical, relevant and simple. Keeping these 
tips in mind will make it easier for your customers to find your content.
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Best Practices: YouTube

Operating Your Channel

Subscribe to channels that cater to the interests of your 
customers. Try to Like or share 1 to 2 impactful videos 
from other users each month, as it will build a sense of 
community and potentially increase subscriptions to 
your channel.

Don’t avoid negative comments or questions from 
viewers or subscribers. Politely address their messages, 
and direct them to outside customer service when 
appropriate. Doing so will reinforce that you care about 
their concerns.

Respond to comments and messages within 3 hours 
(between the hours of 7:00 a.m. and 9:00 p.m.) to 
maintain a sense of timeliness.

8



dig.drop.done

Incorporating DDD into Your Content

Subscribe to the Dig Drop Done channel.

Please feel free to share or embed DDD 
videos in blog posts or on your other social 
profiles for your customers’ enjoyment or 
education.

9



dig.drop.done

Please contact your bulb supplier for more information.
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